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UM RESEARCH FINDS HUCKLEBERRY INDUSTRY FLOURISHING
MISSOULA Montana’s huckleberry business is booming thanks in part to the state’s increased visibility in
the media and to huckleberry product manufacturers who have become more serious about increasing
business, according to an article in the summer 1997 issue of the Montana Business Quarterly, a
publication of The University of Montana-Missoula Bureau of Business and Economic Research.
The article titled “Montana’s Huckleberry Industry,” written by Shannon Jahrig, Daniel
Wichman, Charles Keegan, and Rebecca Richards, says that the industry has grown 55 percent over
the past seven years. In 1990, sales of huckleberry products were around $980,000 and by 1996,
sales had grown to more than $1.5 million.
“Huckleberries have something of a cult following,” says Daniel Wichman, bureau research
specialist. "The popularity of huckleberry jams and jellies has led Montana huckleberry product
manufacturers to cook up some new products -- syrup, honey, chocolate, salad dressing, beer and the
latest, huckleberry barbecue sauce. Huckleberry-scented soaps and lotions sell by the truckload.
Huckleberry-decorated pot holders, dishtowels, and posters are snatched off the shelves."
For some, manufacturing huckleberry products used to be a hobby. Now it is a serious
business complete with advertising, sales promotions, and marketing and business plans. The "Made
in Montana" program, which promotes the state and its products also has contributed to the industry’s
growth, the article says.
Huckleberry product manufacturers also speculate that people are more interested in Montana
-more-
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products because major movies are being filmed in Montana and movie stars are buying up chunks of
land. Accused Unabomber Ted Kaczynski and various antigovemment militia groups also have
generated curiosity, the article says.
The article is based on a Bureau of Business and Economic Research census that identified 14
major commercial huckleberry manufacturers operating in Montana in 1996.
Other articles in the summer issue of the Montana Business Quarterly are "Population by
County," a look at population changes throughout Montana; "Talking ’Bout My Generation," about
Generation Xers and how they fare in business; "Siberia ’Treasure State:’ An Investors’ Guide to
Tyumen," and "Surrendered Out-of-State/Country Licenses," statistics that help estimate who is
migrating to Montana.
The Montana Business Quarterly is available for $6 an issue. For more information, write
The Bureau of Business and Economic Research, The University of Montana-Missoula, Missoula,
Mont., 59812, or call (406) 243-5113.
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Contact: Shannon Jahrig or Daniel Wichman, Bureau of Business and Economic Research, (406)
243-5113.
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